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Give every page a job

lllustrative cleaning-business example. A planning model, not a ranking formula.

ONE SUBJECT. CLEAR PAGE ROLES.

Business goal

Suitable regular-cleaning enquiries

PILLAR CATEGORY

Regular home cleaning
Aligned with the primary service

Choosing guide

How to select the right service

Inclusions
Tasks and exclusions

Frequency
Weekly or fortnightly?

Price factors
What goes into a quote?

First visit
Access and preparation

The category houses these five blogs.

SEPARATE SERVICE PAGE

Actual offer + quote request

Read the article for scope, intent, page ownership and launch checks. No fixed cluster size or compulsory URL

folder is implied.
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Make the next link useful

The complete cluster has a guide route, relevant cross-links and a commercial destination.

LINK WITH A REASON.

PILLAR CATEGORY

Regular home cleaning blogs

Inclusions Frequency

What is covered? How often?

Frequency inclusions:
check what you are comparing.

PRICE ARTICLE
Explain the quote factors first.

SERVICE / QUOTE PAGE

A relevant next action when ready.

Teal: category its blogs

Dashed: contextual or commercial next step

Read the article for scope, intent, page ownership and launch checks. No fixed cluster size or compulsory URL
folder is implied.

zincdigital.co - 30 October 2026 - v1.0


https://www.zincdigital.co/blog/build-a-content-hub-people-can-use/

